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RSA’s BATTLE HOUSE AND RIVERVIEW PLAZA HOTELS TO BECOME
RENAISSANCE BRANDS

Both Properties Undergoing Major Renovations to be Completed in 2006

Mobile, AL — June 15, 2005- As Mobile, Alabama undergoes a major downtown
renaissance, in 2006 the city will welcome renovated hotels flying Marriott’s Renaissance
brand flags. Steve Solberg, COO of PCH Hotels and Resorts, today announced the Battle
House Hotel and Riverview Plaza Hotel will officially become Renaissance hotels after
renovations are complete in 2006. Both hotels are owned by the Retirement Systems of

Alabama.

“The Retirement Systems of Alabama are dramatically changing the look and feel of
downtown Mobile,” said Solberg. “The newest chapter in their exciting story is the
renovations of both the Battle House and Riverview Plaza Hotels and affiliating with the
Renaissance Brands. Internationally, Renaissance hotels have amazing interiors, street
restaurants and are known for providing savvy service. Both the Riverview Plaza and
Battle House will live up to the exceptional Renaissance reputation. Both hotels will
provide Mobilians and visiting tourists with gracious hospitality, amazing cuisine,

magical meeting spaces and an overall whimsical experience.”

The Riverview Plaza renovation is expected to cost $32 million and is scheduled to take

less than 18 months. The Battle House total projects are estimated at $165 million.
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The 130 existing Renaissance Hotels, Resorts and Suites (64 in U.S.; 66 International)
include both historic hotels and new properties. For example, the Mayflower Hotel in
Washington, D.C. has undergone a major renovation similar to the Battle House and

blends history and Renaissance’s high customer service protocols.

“With Mobile’s downtown renaissance, we are pleased to welcome the Battle House and
Riverview Plaza to the Renaissance family,” said Michael Murphy, vice president of
Sales and Marketing for Renaissance Hotels. “Having seen plans for both properties, I
can see great things are happening along Mobile Bay. We look forward to seeing the final

renovations and raising the Renaissance flags.”
HISTORIC BATTLE HOUSE HOTEL BROUGHT BACK TO LIFE

Step back in time, to an age of opulence, to an era of civility, where attention to gracious
living was eclipsed only by an appreciation of arts and culture. Image a destination
reminiscent of early 20" century Europe, a haven known for pampering and good life. Its
décor and eclectic furnishings recall the old days of France, laced with the finest fabrics
and textures of England, and imbued with the vibrant colors of Spain, Africa and the

Caribbean.

Mobile’s most historic hotel is getting more than a facelift. The spirit of the grand dame
is being maintained while modern conveniences such as wireless internet accessibility,
European-styled spa and updated guest rooms with luxury baths will provide the comforts
demanded by today’s savvy travelers. The 238-room will be a blend of the old and new.
The original eight-story hotel, which first opened in 1852, will be connected to the sleek,
state-of-the-art RSA Battle House Hotel, the tallest building in Alabama, built in

recognition of the economic and high tech needs of the future.

(more)
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The Battle House Hotel, boasting the most elegant ballroom in Mobile history, will
feature 40,000 square feet of unique and flexible meeting and pre-function space. The
ornate Crystal Ballroom is the showpiece of the hotel, with its grand staircase entryway
and cathedral ceilings located just of the bustling fully-renovated Grand Lobby. The
Grand Ballroom is located between the hotel and RSA Tower and features spectacular

architectural details.

The Battle House Hotel will feature an array of dining options, from the 100-seat Trellis
Room, with its awe-inspiring cathedral ceilings and upscale show kitchen. Diners can
enjoy regional and continental cuisine. The Royal Street Lounge will be the perfect place
to end a busy day of sightseeing or meetings, with the best of southern libations and
afternoon and evening snacks. The Battle House promises to be the place to see and be

seen in Mobile.

RIVERVIEW PLAZA UNDERGOING MAJOR RENOVATIONS INSIDE AND
OUT; NEW TOP TO CHANGE MOBILE SKYLINE

Adjacent to the Mobile Convention Center, the Riverview Plaza renovations will amaze
conventioneers for decades to come. Renovations to the hotel are underway and are
scheduled to be completed by the end of 2006, but will remain open during the extreme
makeover. Once complete, the exterior profile will compliment the RSA Battle House

Tower and feature an architecturally enhanced top.

While the exterior will create exciting views from Mobile Bay and surrounding vistas, the
interior space and exceptional service will bring the Riverview Plaza enthusiasm to life.
With 375 beautifully appointed rooms and 32,000 square feet of meeting space, the hotel
will offer visitors to the city hospitality, comfort and exceptional style consistent with

Renaissance properties.

(more)
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The hotel is connected to the Mobile Convention Center via skywalks, allowing guests
easy access to meetings during their stays. The state-of-the-art convention center, which
has won a number of architectural awards for its distinctive design, has 100,000 square

feet Exhibit Hall, a 15,000 square feet Grand Ballroom and 16 meeting rooms.

For dining, the Riverview Café & Grill offer classic Gulf Coast cuisine. Overlooking
Mobile Bay, the inviting décor offers a casual relaxing atmosphere perfect for any
occasion. The Riverview Café & Grill is open for breakfast, lunch and dinner. A new
Lobby Bar will be a natural gathering place for both the business and leisure guests. The
hotel’s fourth floor terrace features a beautiful outdoor pool and whirlpool. The fully

equipped fitness center features state-of-the-art treadmills, cycles and stair climbers.

BACKGROUND INFORMATION ON MARRIOTT, RSA AND PCH HOTELS &
RESORTS

MARRIOTT INTERNATIONAL, INC. (NYSE:MAR) is a leading lodging company
with more than 2,600 lodging properties in the United States and 65 other countries and
territories. Marriott International operates and franchises hotels under the Marriott, JW
Marriott, The Ritz-Carlton, Renaissance, Bulgari, Residence Inn, Courtyard, TownePlace
Suites, Fairfield Inn and SpringHill Suites brand names; develops and operates vacation
ownership resorts under the Marriott Vacation Club International, Horizons, The Ritz-
Carlton Club and Marriott Grand Residence Club brands; operates Marriott Executive
Apartments; provides furnished corporate housing through its Marriott ExecuStay
division; and operates conference centers. The company is headquartered in Washington,
D.C., and has approximately 133,000 employees. It is ranked as the lodging industry’s

most admired company and one of the best places to work for by Fortune® magazine. In
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fiscal year 2004, Marriott International reported sales from continuing operations of $10
billion. For more information or reservations, please visit our web site at www.

marriott.com.

PCH HOTELS & RESORTS is funded by the RETIREMENT SYSTEMS OF
ALABAMA (RSA) which also has investments in Alabama’s Robert Trent Jones Golf
Trail, US Airways, Raycom Media, 55 Water Street in New York, Community
Newspaper Holdings and other interests. PCH is a collection of world-class hotels located
throughout Alabama. PCH Hotels & Resorts maintains exceptionally high standards for
group meetings, as well as leisure travelers. All PCH properties are located either directly
on the Robert Trent Jones Golf Trail or are only minutes away. Many have spas and

children’s programs. All have fine dining and great guest rooms.

MEDIA CONTACTS FOR INFORMATION, IMAGES OR INTERVIEWS:

Bill Lang, Public Relations Director — PCH Hotels and Resorts, (205) 298-7128; cell
(205) 965-9574, bill.lang@pchresorts.com.

Michael Murphy, Vice President of Sales and Marketing — Renaissance Hotels, (202)

776-9286; Michael. murphy@renaissancehotels.com
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